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@ sHI(131, 6.5%), @ FFO9, 4.5%) O IJAH(88™, 44%),
Z|A @ FHAGIE, 15.5%), ® HE2(311, 15.5%), © A9 AR5,
12.5%), @ 71EK3H, 1.5%)
@ 3Rt ©]3K15%, 7.5%), @ 39Tk ¢ o] ~guinl ¢ o]3}
(314, 15.5%), @ MYl Y o] F~24q ¢ o|5H84T, 42%), @
B 27N o ~33uE A o]3H50%, 25%), © 3FTE A o]4F~8
Rt ¥ o]aK14%, %), ® %R A o1, 0.5%), @ 71EKS
. 2.5%)
S D 0%(91, 4.5%), @ 5~10%(1298, 64.5%), B 10~20%(43,
;;‘f'n A 21.5%), @ 20~30%(9™, 4.5%), ® 30~50%(8%, 4%), ® 50~
2| 4
c= 70%2%, 1%), @ 70~100%(0%), ® 100% ©]4H0%)
S2A SEE | O1H10%, 5%), @ 2~5H(79, 39.5%), @ 6~10%(631,
TOHEE | 31.5%), @ 1084 o442, 21%), © 91-3(6'Y, 3%).
SE2AF SHEFEE | D1WQR0%, 10%), @ 2~5H(57%, 28.5%), @ 6~10W(24,
T 12%), @ 108 ©]/H899, 44.5%), © §1-2(10%, 5%).
USA SR | D128, 14%), @ 2~5W(839, 41.5%), @ 6~10%(159,
TOH A 7.5%), @ 108 o417, 8.5%), B -S(579, 28.5%).
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[# 3] 3EE BEHE ZSE OfO|HIE|E| QIAME SHIZL

=gt Azl = ES ol AZZ|

g | B | B3 | Hi | HF | ©Hx

23 9 97X & & Qe | 4.01 1.08 | 429 | 0.87 | 4.00 1.07

Az=271E 43k 412 | 097 | 436 | 085 | 4.04 1.04
AFESS &1 ot 3.89 1.03 | 416 | 0.84 | 3.83 1.01
AAE g3 Qi 331 1.27 | 341 1.29 | 329 1.28
AE 78S &3 QUck 3.73 1.05 | 393 | 091 3.74 1.07

=¢ JO|HRIL L S|l

g | B | B | BHi | HF | ©HA

23 49 7|2 & &1 ek | 4.01 097 | 3.76 1.17 | 3.90 1.00

Az=271E 43k 4.05 097 | 3.80 1.18 | 403 | 097
AFESS &1 ot 3.87 1.05 | 3.63 1.10 | 3.63 1.16
AAE &3 Qi 3.33 1.16 | 3.10 1.21 3.27 1.08
AE 713e &3 ok 370 | 096 | 3.1 1.09 | 3.51 1.03

=8t SK—1I SHISEIDO Za

Hd | WA | "®F | BHi | " | it

23 49 7|2 E &1 ok | 3.92 1.10 | 3.84 1.18 | 3.65 1.15

AZ=7+s 4o itk 3.91 1.11 3.86 1.15 | 354 1.21
AEasS &3 A 3.69 1.11 3.57 1.11 3.37 1.09
AAE &3 Qi 3.14 1.24 | 312 1.21 2.82 1.06
AE 713e 43 QUck 3.63 1.07 | 357 1.06 | 3.21 0.94
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[# 4] =71E OtO|HIEIE| QA= SHZ

| e= | m=2 | u=
23 3 | mA | BF | ®i | @R | Ba
Az o1 9k 417 | 095 | 396 | 1.04 | 3.77 | 116
23 9 97X E 4 ek | 4.10 1.01 3.89 1.05 3.80 1.14
AEZEasS ¢ Qo 3.96 0.96 3.71 1.10 3.54 1.10
AZE 714 & ok 3.80 1.01 3.57 1.03 347 1.02
AAE a1 9tk 3.34 1.28 3.23 1.15 3.03 1.17
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oA Beo LAY FEIoHH 719 Y Pl Ase> o
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T URRIZRAIR 47FA] 71R] et BLol|lA] SKAI> AlAo] > Za =9] 2
=5 YRtk

[£ 6] steE 2EdE E =HHE 0|0|X| SAIE

=8 Al 2t = o|L|AZZ|
i | ma | mz | ®i | @@ | ®Hi
A8 IR
7%= o]t} 3.89 0.86 3.86 0.80 3.54 0.79
thoFslol. 3.80 0.83 3.89 0.76 3.66 0.83
oj A4 Hgolck 3.82 0.88 3.68 0.65 331 0.75
2} 2o} 3.77 0.78 3.76 0.76 3.60 0.81
e s 3.82 3.80 3.53
SEIO 7}X|
=xzo|c}. 3.97 0.86 3.92 0.80 375 0.82
A sich 3.88 0.86 3.87 0.76 345 0.80
A} o]t} 3.80 0.86 372 0.93 3.40 0.94
of| & & o]tk 3.63 0.84 3.56 0.82 343 0.80
o 3.82 3.77 3.51
HIEA FHX|
gAY} 3.81 0.80 3.71 0.91 3.23 0.71
a7}olT}. 3.73 0.70 3.60 0.85 3.12 0.66
S| o|t} 3.65 0.86 3.69 0.85 341 0.80
Aol Z o)t 3.61 0.90 3.69 0.87 3.49 0.88
oo 3.70 3.67 3.31
2315 7|
Zju) ik, 3.85 0.86 3.81 0.85 3.60 0.85
A== 3.79 0.85 3.77 0.77 3.38 0.80
F3y & ot 3.70 0.83 3.74 0.83 3.48 0.78
2143)c} 3.68 0.93 3.90 0.77 3.67 0.88
T 3.76 3.81 3.53
32 SIAE 2UCc
= HO|HXIR L S|z
gy | ®a | ®F [ ®Hi | mF [ H#x
A8X TR
7%= o]tk 3.38 0.71 3.30 0.72 3.10 0.56
thorsith 3.34 0.68 3.22 0.71 3.00 0.51
oJ A A Lol 3.28 0.61 3.26 0.75 2.86 0.53
oI A o]t 3.34 0.68 3.20 0.71 3.14 0.55
=i 3.34 3.25 3.03
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FELOM 7}X|

=317 o]}, 3.50 0.73 347 0.87 3.25 0.65
e =Y 3.29 0.62 3.15 0.61 3.15 0.61
AgA}A o]t} 3.36 0.77 3.23 0.83 331 0.70
djg= o)t} 3.20 0.64 3.21 0.72 2.94 0.54
o 3.34 3.27 3.16
H| A THX|
agAHc} 3.13 0.59 3.07 0.57 2.85 0.62
7)ol 3.09 0.60 3.10 0.56 2.77 0.65
S|z o]}, 3.32 0.68 3.15 0.70 3.11 0.58
A3 &Fo 2otk 3.27 0.70 3.14 0.68 2.90 0.57
p iy 3.20 3.12 2.91
255 x|
)9k 343 0.71 3.38 0.82 3.11 0.56
PEE= 3.24 0.66 3.20 0.68 3.16 0.62
3= o|} 3.29 0.69 3.18 0.70 2.97 0.53
FIE = 3.46 0.72 3.35 0.83 3.30 0.65
o 3.36 3.28 3.14
U= SIAE 2
25t SK—1I SHISEIDO
fe s HA} b s HX} s X}
AHEX It
71%#o|t}h 3.75 0.86 3.60 0.92 3.24 0.81
thoksio). 3.61 0.90 3.70 0.95 3.18 0.74
oJ A A-golct 341 0.79 3.30 0.68 3.02 0.61
2} Aot} 3.39 0.86 343 0.89 3.08 0.69
= 3.54 3.51 3.13
FELOE 7K
EAFA o]}, 3.81 0.87 3.68 0.93 3.29 0.85
A3}, 3.76 0.82 3.69 0.91 3.06 0.64
JAA o]t} 3.57 0.88 3.45 0.97 3.09 0.79
ajg2 o)t} 3.44 0.82 3.40 0.81 3.00 0.65
o 3.65 3.56 3.1
H| A TLX|
aFAYT} 3.82 0.86 3.56 0.93 3.10 0.70
7)o} 3.84 0.84 3.58 0.90 3.10 0.74
Sg]F ot} 343 0.90 342 0.90 3.09 0.70
ArE)Ee F ot 343 0.89 3.49 0.96 3.00 0.78
o 3.63 3.51 3.07
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R IR
a9k 3.69 0.89 3.54 0.87 327 0.80
NERE=E 3.54 0.81 347 0.80 3.05 0.63
-8 7 o]}, 3.58 0.86 3.54 0.89 3.16 0.75
= 347 0.95 3.55 0.95 3.25 0.83
F= s 3.57 3.53 3.18
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o] ThE ojwX|e] Hlsl WA QA wizolct. o]et e At F=AL
SPE HESO] T AlolA Y] A&7 43S AsiMe siA|
=]

wolof sh= iolrk wehA] 7t HASL T A 3t o] X
Ao g FHolslax} sk =g HY 4 Q= T3 CSR(AS]A] Y
BES Mo Lyshn Aol & Adolekn & 4 A

= = Hi | Hi | EHF HX}
AEX IIX|
715 o)tk 3.76 0.82 3.26 0.66 3.53 0.86
tlokslcl, 3.78 0.81 3.18 0.63 3.50 0.86
oJ A Ao}, 3.61 0.76 3.13 0.63 3.24 0.69
23 A o]t} 3.71 0.78 3.22 0.65 3.30 0.81
H 3.72 3.20 3.40
FEI|ON 71X
=x1# o]t} 3.88 0.83 341 0.75 3.59 0.88
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A Study on Chinese Consumers’ Perception
for Brand Identity & Brand Image of Cosmetic Brands
—through semiotic analysis of Korean, Chinese and Japanese Cosmetic Brands

Jeon, Hyeong—Yeon - Li, Yuan

This study remarked on Korean cosmetic brands which were increasingly
exported to Chinese cosmetic markets. China is one of the remarkable markets
in the marketing communication for global cosmetic brands and Korean
cosmetic brands also concentrate on developing the active marketing
communication strategies to make a relationship with Chinese customers. This
study presents a comparative analysis of Chinese consumers’ appraisals of
brand identities and brand images on the nine cosmetics brands as Korean,
Chinese and Japanese brands

Consequently, concerning the cosmetic brand identities, this research found
that Chinese women customers have the strength of knowledges for nine
brands as Laneige > Sulwhasoo > Inoherb> Innisfree> Longligicom > SK-I1I>
Shiseido> yunifang> Za. We also verified that the most strong perception of
Korean cosmetic brands among three countries’ brands at the average level as
Korean brands > Chinese brands > Japanese brands. This result makes us
recognize the interests and preferences of Chinese customers for Korean
cosmetic brands. Secondly, concerning brand images of nine cosmetic brands,
Chinese customers have a impression strongly three Korean to three Japanese
brands and three Chinese brands in all the 16 items for brand image evaluation.
Korean cosmetics brands are far higher than the two other countries and Japan
is in the second place. Chinese domestic brands are the lowest evaluated.
Meanwhile, it was common that the Chinese considered more important item
among 16 items for each country’s brand as /originality/, /funny/,
/functionality/ which represented for utopian values, euphoric value and
plastic values. Chinese consumers perceived commonly strongly /familarity/
and /nature/ for the Korean brands and Chinese brands. They also perceived
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commonly strongly /diversity/ and /reputation/ for the Korean brands and
Japanese brands. In particular, for the Korean brands, they appreciated the
plastic values visual value in the base of confidence of the product quality.

This study tries to get the aspects of the nine brands’ brand identity and their
brand images in Chinese consumers’ mind, and at the same time, helps to put
forward new communication strategies. Through this, we showed Chinese
women consumers on the domestic cosmetic brands, low trust and low
preference. In addition, through the survey and analysis more than Chinese
brand, the foreign cosmetic brands also just don’t focus on the traditional
advertising and marketing to show the practical values and utopian values, but
on the diverse CSR activities to achieve the critical values representing /ethics/
and /community participation/.

Key Words: Cosmetic Brands, Chinese Consumers, Brand Identity, Brand Images
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