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1) Robert Sandall, “The day the music industry died,” Sunday Times (Oct. 7, 2007).
(http://search.proquest.com/docview/316604774?accounted=6802)
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concert) el A|UpA] gh=the <l2)g wigkth et 2eje] Sute
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7F HA g6k Akl e] 85%F AAIEHA| HThY BeA =

2) T. Adorno, “On Popular Music,” in S. Frith and A. Goodwin(eds.), On Record: rock,
pop, and the written word (London: Routledge), pp. 301-314.

3) BlE29] Z2FMAY ZA] vlEl(George Martin)o] AF&-3F Eto|t}. (Sandall, Op. cit.,
NEg Rzske)

4) FnlE], o]Fe, TAY WENT Althe] SA Wk &l FR2, AfolA

T, ARG ALEl, 72, FEAEEE], 2006, 231%.

5) Z& &, 239%.
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1. 2HI F&(mobilized music): 1970~804LC 30 23}
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A7} 7453 FH ER0) =) vlwEHHA LP Suke] AhAQl 3] a4}
AfAe] R4 Aoz HIth
1980 3th o] H|aul 235 Al & dFeodeAt S48 779
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8) Shuhei Hosokawa, “The Walkman Effect,” Popular Music 4, 1984, p.166.
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9) Ibid., p.165.

10) Ibid., p.165.

11) wjd7gA), “m] (F)ell TelolA AZH, AF o) o] F Aol Mgl 9,7, 19859
7Y 204 39,
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13) Brian Longhurst, Popular Music and Society, Polity Press, 1995. (Hglo]dd 3| AE,
St AH,, o139, 97 FUANA, 1999), 129%.

14) Fabian Holt, “The Economy of live music in the digital age,” European Journal of
Cultural Studies 13/2 (2010), p.246.

15) Richard Busch, “Major Record Labels As Dinosaurs?” Forbes, March 27, 2012.
(http:www.forbes.com/sites/richardbusch/2012/03/27/major-record-labels-as-dinosau...)
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16) Ibid.

17) oW, MO sltiele] WaT g5 got ARle) A B A7 - TxE Sekkle)
Fo A AR, FeugTL, 8 DFSLLET, 2009, 955,

18) Leyshon et al, “On the reproduction of the musical economy after the Internet,” Media,
Culture & Society 27/2, 2005, p.183.

19) Ibid., p.180.
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th vk Ay oldo] ofd AF oA = 5¢
(One Direction)©] 7] &3t 68753 o] i1 7] FolA=t]
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20) BBC NEWS, “Digital services boost sales of vedeo and music sales,” Jan. 1, 2014.
(http://www.bbc.com/news/entertainment-arts-25559821)
21) Ibid.
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22) FRDu, “1005¢ Boh PE a0 Sk Be] AL, 20139 149 149,
(http://news.kukinews.com/article/view.asp?page=1&gCode=kmi&arcid=0007753129
&cp=du)

23) Richard Busch, Op. cit.
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ol WEo] FEF S wuf Wint F Evte 4= 708047t HolE
80\t S| E= P ol FAQl Skl e} v] 52k WSt A o]
g e Aotk HHL2 54 iy 595 @A eR Folste HE
el FfrElE 3 (sympathy)’ 3} ¢4 = FA oll(camaraderie)’ 52|
7Ad2510] ERARN, ol § FEH AL vl T guka, A}
3] FHA, ‘2E 7I=’ T thfer AAAQ BA oz SWbs gt
Aolok. AR A Aul Az G4 o 52 F U AJEU A
A= 75t WES 23] o|HuTh UL Z3td o2 AR &%
& dgth= Aotk
2. 282=2M9| 9
AA ole My Al FES o834 ARl &5 F =
SEA gA" Aldel, ALlo] Folsle etS SRS AlF3telA
€ & e 2Hk Aol vt A Aol PP o] 5] A&
< 59 FE2 olojfne AL 553 el skt AHEE 1
A AFUAlde] 3] 285 EIITE A v 2ol A

24) Axz%ol, “[HO.T.EH AA7MA]] k5 29 wEol A %7]$= goz. Ay
‘AMe] A3, 201443 39 26, (http://sports.donga.com/3/all/20140325/61999008/3)

25) “fandom,” in Wikipedia, 20143 49 4 ZA,
(http://search.daum.net/search?w=tot&DA=YZRR&t nil_searchbox=btn&sug=&sq=
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Sonic, Behavioral, and Value Changes in Music
of the Digital Age

Min-Jung Son

The habit of headphone listening to music, more specifically music
files downloaded in his/her online library, via mobile devices while studying
and working, or walking is common in our digital age. As music becomes
invisible digital files, people receive music differently, in terms of their
behavior and metaphor. This newly invented musical culture has been
considered the cause of extremely disconnected social relationships.
However, the live music economy re-emerged globally last year, and we
could also see the rise of the record sales after the ten year fall with
the introduction of Napster (a pioneering peer-to-peer file sharing Internet
service) in 1999. This paper deals with these unexpected transformations
of the digital age.

Ethnomusicology regards music as a tri-fold sequencing system, consisting
of sonic elements, behavioral aspects, and embedded meanings/values.
This research, adopting an interdisciplinary approach of ethnomusicology,
tries to expand the scope of music to a cultural phenomenon. Firstly,
the paper goes back to the emergence of the recorded music in the early
20th century. The term ‘live music’ was coined and provided a symbolically
privileged position to performance, when the recorded music was relentlessly
re-played during the heyday of radio transmission in the 1930s. However,
the recorded music becomes another authentic music experience as its
involved technologies such as the multitrack recording and other hi-fidelity
audio systems developed. Additionally, music has been liberated from
the spatial constraints as the walkman (a portable cassette player) was
introduced to the public by Sony in the 1980s. People, thus, began to
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express their individualities through this personalized music culture.

Finally, music became a public property, whether legally or illegally,
shared through the Internet. Music providers (creators) and consumers
(listeners) exchange their emotions via diverse social networks more freely
than ever before. The extremely interactive, social, and dynamically
changeable music communicated in the Internet laid the foundation for
a revitalized live music industry and record sales. In conclusion, as digitalized
communication has been widespread, the demands of the classical
face-to-face communication increased to compliment the information-
centered digitalized relationships.

Key Words: digital music, interactive music, live music, mobile music, recorded music
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