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Sonic, Behavioral, and Value Changes in Music 
of the Digital Age

Min-Jung Son

The habit of headphone listening to music, more specifically music 

files downloaded in his/her online library, via mobile devices while studying 

and working, or walking is common in our digital age. As music becomes 

invisible digital files, people receive music differently, in terms of their 

behavior and metaphor. This newly invented musical culture has been 

considered the cause of extremely disconnected social relationships. 

However, the live music economy re-emerged globally last year, and we 

could also see the rise of the record sales after the ten year fall with 

the introduction of Napster (a pioneering peer-to-peer file sharing Internet 

service) in 1999. This paper deals with these unexpected transformations 

of the digital age.

Ethnomusicology regards music as a tri-fold sequencing system, consisting 

of sonic elements, behavioral aspects, and embedded meanings/values. 

This research, adopting an interdisciplinary approach of ethnomusicology, 

tries to expand the scope of music to a cultural phenomenon. Firstly, 

the paper goes back to the emergence of the recorded music in the early 

20th century. The term ‘live music’ was coined and provided a symbolically 

privileged position to performance, when the recorded music was relentlessly 

re-played during the heyday of radio transmission in the 1930s. However, 

the recorded music becomes another authentic music experience as its 

involved technologies such as the multitrack recording and other hi-fidelity 

audio systems developed. Additionally, music has been liberated from 

the spatial constraints as the walkman (a portable cassette player) was 

introduced to the public by Sony in the 1980s. People, thus, began to 
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express their individualities through this personalized music culture.

Finally, music became a public property, whether legally or illegally, 

shared through the Internet. Music providers (creators) and consumers 

(listeners) exchange their emotions via diverse social networks more freely 

than ever before. The extremely interactive, social, and dynamically 

changeable music communicated in the Internet laid the foundation for 

a revitalized live music industry and record sales. In conclusion, as digitalized 

communication has been widespread, the demands of the classical 

face-to-face communication increased to compliment the information- 

centered digitalized relationships.

Key Words: digital music, interactive music, live music, mobile music, recorded music




