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A15 HoJ(Google Books Ngram Viewer)E Z-8-3F A Ay}
of TEH(LY 1)) FE Edlo] 71=H Wo] AL HIEE 19901~
2000 Apolel] A2 BAT F7b7} olRolAlek. 1 olF 34 B

1) Jenkins, Henry, Textual Poachers: Television Fans and Participatory Culture, Routledge,
1992.

2) Merriam-Webster Dictionary, https://www.merriam-webster.com/dictionary/fandom#h1
(A 20219 29 129).

3) Google Books Ngram Viewer, https://books.google.com/ngrams/interactive chart?
content=fandomé&year_start=1900&year_end=2019&corpus=26&smoothing=3&direct ur
1=t1%3B%2Cfandom%3B%2Cc0 (HAY: 20214 29 12¢).
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4) Google Trends, https://trends.google.co.kr/trends/explore?date=all&q=fandom,kpop (73
ARl 2021 2¢ 129)).
5) BigKinds, https:/www.bigkinds.orkr/ (FFAL: 2021 2¢ 129).
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8) Gray, Jonathan et al., eds., Fandom: Identities and Communities in a Mediated World,
New York University Press, 2007, p.1.

9) 7057 - ook, T sEickl S Wol e seictelo®: WY Qo] AR} A,
rﬂ%au\_@rij 293 435, SHukESls] 2015, 34~35%.
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10) Jenkins, Op. cit., pp.12~13.
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AF F0] (L. Lewis)7} HA3 T5 18}l 7E(The Adoring Audience);
of 2% yA39] THyo] E3IHASKThe Cultural Economy of
Fandom)) ¢19-= &4 7849 QA AollA WEe] oS tise
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1} 5}E3} o] =(subculture theory), A ¢54(Gender Studies) 59| &
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glelo] Wg el 18e nhels o) uhe oAl e AR o
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11) Hall, Stuart, “Encoding/Decoding”, in Culture, Media, Language, Hutchinson, 1980,
pp.128, 135~138.

12) Chandler, Daniel & Rod Munday, A Dictionary of Media and Communication, Oxford
University Press, 2011, p.3; Morley, David, “Active Audience Theory: Pendulums and
Pitfalls”, Journal of Communication, 43(4), 1993, p.13.

13) Fiske, John, “The Cultural Economy of Fandom”, in The Adoring Audience: Fan
Culture and Popular Media, 1992, pp.37~40.

14) Jenkins, Op. cit., p.15.
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16) Jenkins, Op. cit., p.23.
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University Press, 2006, p.247.
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19) Henry Jenkins’s official weblog: Confessions of an Aca-Fan, http://henryjenkins.org/
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20) Terranova, Tiziana, “Free Labor: Producing Culture for the Digital Economy”, Social
Text, 18(2), 2000, pp.33 ~58; De Kosnik, Abigail, “Fandom as Free Labor”, in Digital
Labor: The Internet as Playground and Factory, Routledge, 2013, pp.98 ~111.
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21) Jenkins, Op. cit., pp.2~3.

22) A4 - Aok, A 2, 485

23) Castells, Manuel, The Rise of the Network Society, Blackwell, 1996; Christakis,
Nicholas A., & James H. Fowler, Connected: How Your Friends’ Friends’ Friends
Affect Everything You Feel, Think, and Do, Back Bay Books, 2009; Rainie, Lee &
Barry Wellman, Networked: The New Social Operating System, The MIT Press, 2012.

24) McLean, Paul, Culture in Networks, Polity Press, 2017, pp.5~7.
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25) Jenkins, Henry et al., Spreadable Media: Creating Value and Meaning in a Networked
Culture, New York University Press, 2013; Jenkins, Henry et al., Participatory Culture
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T35k [19 8]k Zr 2 At Y] AollA] kRt WY A9

Jgla wHe] Moy W 4, S84 NS B4 F4L
oot Hgte] WHe4RE =&319 0, 7/fHA 48 AKindividual audience)2}

Z3tA 82K collective audience)Z A|E3lo] 47]19] HE4z b6
ok 2 Ay diewst 2R -8Rk miEa) #hdo] vk Hi el 2}
o] o] WAL, AR L] A &4 HA|4do] gkt iE
A 8210 SEst Frl=of tigh mjE2 A4 =3 4d(appreciative
performativity)S, AL -84 =3 X(appropriative performativity)<
o715} 72 WM (individual fandom)© 2 FASIcE w3+ g o] 7
H #%2}7} A9 AAE o HEA 4=8ZKcollective audience)=
o|3¥5t A& e (collective fandom)S FAFSI, HEHA 8419
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W AP s 2pEe] PEel we Zz A Sy

(resonant performativity)} #3}4 4=8§A(resistant performativity) .=
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A Study of Performativity of Fandom:
Internet Memes and Civic Participatory Culture

Kim, Min—Hyoung

This study attempts to construct a universal epistemology of fandom by
examining the process of its origin and development through analyzing
principal trends and issues based on significant prior reviews of fandom,
which have established their domain from cultural and audience studies
for the last three decades. As preliminary research, this study selects
performativity as a core concept of fandom. It utilizes fascination and
frustration, individual and community as primary elements. This study will
build a conceptual diagram of performativity for fandom and derive
detailed concepts of appreciative, appropriative, resonant, and resistant
performativity. Furthermore, this study explores the case of visual
performativity, which explicitly reveals the core concept of fandom,
focusing on Internet memes and civic participatory culture. In particular,
this study pays close attention to the ‘Iron Dragon meme’, which
originated from a movie character and continued to evolve as an
integrated fandom culture, and resistant memes from South Korea’s
Candlelight Revolution and its civic participatory culture. In conclusion,
this study intends to contribute to the establishment of a universal
methodology for fandom studies.

Keywords : Fandom, Performativity, Audience, Internet meme, Participatory culture
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